
Research by Westerleigh Group into 
people’s preferences for funerals

“UK wants meaningful goodbyes”

*Survey of 2,001 UK adults aged 55+, who have organised a funeral in the last 5 years, carried out between 7th and 15th April 2026



Demand for personalisation 
& meaningful farewells

92% Believe 

having a personalised 

funeral service is 

important

77% State 

that an attended 

service is essential 

for saying a proper 

goodbye

88% Agree 

that death is a 

natural part of life 

and should be 

celebrated

*Survey of 2,001 UK adults aged 55+, who have organised a funeral in the last 5 years, carried out between 7th and 15th April 2026

This theme reflects the strong expectation that funerals should reflect individuality 

and provide emotional closure.



The Great Silence

This theme highlights the widespread absence of clear funeral planning and 

open conversations before death, leaving families unprepared and uncertain at 

one of the most challenging times of their lives.

65% Had 

no or only 

partial 

instructions 

when arranging 

a funeral

55% Wished 

they had 

discussed funeral 

wishes with their 

loved one before 

they passed

 

53% Have 

no funeral plans 

or keep their 

plans private

12% Have 

a paid funeral 

plan in place

54% Find 

it difficult to 

talk about their 

own death

*Survey of 2,001 UK adults aged 55+, who have organised a funeral in the last 5 years, carried out between 
7th and 15th April 2026



Emotional burden on families

55% Regret 

not discussing 

wishes with loved 

ones before they 

passed

82% Found 

organising a 

funeral for a loved 

one stressful

25% Say 

uncertainty 

caused 

disagreements 

among 

family/friends

This theme captures emotional consequences experienced during 

and after arranging funerals and the impact of not having 

information about funeral wishes.

*Survey of 2,001 UK adults aged 55+, who have organised a funeral in the last 5 years, carried out 
between 7th and 15th April 2026



Thank you for browsing our research 
findings document. 

If you would like to visit a Westerleigh Group 
crematorium, go to 

www.westerleighgroup.co.uk/locations 

http://www.westerleighgroup.co.uk/locations
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